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Objective: Social media is considered an effective tool for attracting and retaining customers
and developing marketing activities. Customers, influenced by their Islamic lifestyle and
values, are increasingly engaged with social media and can influence the purchasing behavior
of other customers through interaction, participation, and sharing their experiences. Given the
growing importance of social media and its marketing functions, this study aims to investigate
the effect of social media on Islamic lifestyle and customer buying behavior, as well as to
examine the mediating role of customer buying behavior in the effect of social media on
Islamic lifestyle.

MethodsThe present study is applied in terms of purpose and descriptive-correlational in
terms of research method and was conducted using a survey approach. The required data were
collected through both library and field methods. The statistical population consisted of
housewives in four districts of Tehran, from which 300 participants were selected using
random sampling. Initially, the theoretical foundations and relationships among the research
variables were examined through a review of the literature and previous studies.
Subsequently, the relationships among the variables were tested using data collected through
questionnaires. The data were analyzed using SPSS and SmartPLS software.

Results: The findings showed that social media has a positive and significant effect on Islamic
lifestyle and customer buying behavior. The results also indicated that customer buying
behavior plays a mediating role in the effect of social media on Islamic lifestyle. These
findings suggest that examining the relationships among social media, Islamic lifestyle, and
customer buying behavior can provide a better understanding of the factors influencing
customer purchasing decisions and help marketing practitioners identify customer needs and
preferences and develop more effective marketing strategies. In addition, Islamic lifestyle can
influence important dimensions of customer buying behavior, including customer
satisfaction, trust, loyalty, and purchase decision-making.

Conclusions: The results indicate that social media can influence Islamic lifestyle and
customer buying behavior through interaction, information exchange, experience sharing, and
the formation of consumer attitudes and values. Customer buying behavior also plays a
significant mediating role in the relationship between social media and Islamic lifestyle.
Overall, the findings emphasize the importance of simultaneously considering the role of
social media, Islamic lifestyle, and customer buying behavior in understanding consumer
behavior and developing marketing strategies that are consistent with the cultural and Islamic
values of society.
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Introduction

In recent years, the rapid development of communication and information technologies has significantly
transformed the way individuals communicate, obtain information, and make decisions in various aspects
of their lives. Social media, as one of the most important forms of new media, has become an influential
platform for communication, information exchange, content production, and sharing of experiences.
Platforms such as Instagram, WhatsApp, Telegram, and YouTube have provided users with easy and rapid
access to a wide range of social, cultural, commercial, and religious content. The widespread use of social
media has not only changed patterns of communication but has also influenced individuals' attitudes, values,
lifestyles, and consumer behaviors.

Social media is also considered an important tool for attracting and retaining customers. Customers
increasingly use social media to search for information about products and services, compare alternatives,
read other consumers' opinions, and share their own purchasing experiences. Therefore, social media can
influence consumers' perceptions, attitudes, trust, satisfaction, loyalty, and purchase decisions. In this
context, understanding the factors affecting consumer buying behavior has become increasingly important
for marketers and businesses.

On the other hand, lifestyle represents a set of behavioral patterns, values, attitudes, and choices that shape
individuals' daily lives. From an Islamic perspective, Islamic lifestyle refers to a way of living based on
Islamic teachings, values, and principles. In this lifestyle, individual and social behaviors are expected to be
guided by Islamic values and the teachings of the Quran and Sunnah. Concepts such as moderation,
simplicity, avoidance of extravagance, responsibility, honesty, and observance of lawful and unlawful
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principles can influence individuals' consumption patterns and purchasing decisions. Therefore, the
increasing influence of social media on people's daily lives raises important questions about its impact on
Islamic lifestyle and consumer buying behavior. Accordingly, the present study aims to investigate the effect
of social media on Islamic lifestyle and customer buying behavior. It also examines the mediating role of
customer buying behavior in the effect of social media on Islamic lifestyle

Method

The present study is applied in terms of purpose and descriptive-correlational in terms of research method.
It was conducted using a survey approach because the required data were collected from the existing
conditions of the statistical population through a questionnaire. The data collection methods included both
library and field methods. In the library method, books, scientific articles, previous studies, and relevant
theoretical sources were reviewed to develop the theoretical framework and identify the relationships among
the research variables. In the field method, the required data were collected through questionnaires
distributed among the statistical sample.

The statistical population consisted of housewives in four districts of Tehran. A total of 300 housewives
were selected as the research sample using a random sampling method. The research process began with a
review of the theoretical foundations and previous studies related to social media, Islamic lifestyle, and
customer buying behavior. Subsequently, the relationships among the research variables were examined
using data collected through the questionnaire. The collected data were analyzed using SPSS and SmartPLS
software.

Findings
The findings of the study showed that social media has a positive and significant effect on Islamic lifestyle.
Social media, through the dissemination of cultural, social, religious, and commercial content, can influence
individuals' attitudes, beliefs, values, and behavioral patterns. The results indicate that social media can
contribute to changes in lifestyle patterns by exposing users to different lifestyles and facilitating the
exchange of experiences, opinions, and beliefs. At the same time, the appropriate use of social media can
provide opportunities for promoting Islamic values and strengthening concepts such as moderation,
simplicity, responsibility, and avoidance of extravagance.
The findings also demonstrated that social media has a positive and significant effect on customer buying
behavior. Social media platforms enable consumers to access product information, advertisements, customer
reviews, recommendations, and shared purchasing experiences. These factors can influence customers'
perceptions and attitudes toward products and brands and consequently affect their purchase decisions.
Social media can also contribute to customer satisfaction, trust, loyalty, and repeated purchasing by
facilitating interaction between customers and brands and supporting electronic word-of-mouth
communication.
Furthermore, the findings showed that customer buying behavior plays a mediating role in the effect of
social media on Islamic lifestyle. In other words, social media can influence customers' purchasing behavior
through advertising, information exchange, and the sharing of consumer experiences; while purchasing and
consumption patterns may subsequently influence individuals' lifestyles and value-based choices. This
finding highlights the interconnected nature of media use, consumer behavior, and lifestyle.
Customer buying behavior should not be understood merely as the final act of purchasing a product or
service. Rather, it includes all activities and decision-making processes before, during, and after purchase.
Factors such as cultural and social influences, family, reference groups, individual characteristics,
perceptions, attitudes, previous experiences, and information obtained through social media can all affect
consumer decision-making. From the perspective of Islamic lifestyle, purchasing and consumption behavior
may also be influenced by values such as moderation, avoidance of waste and extravagance, attention to
lawful consumption, and consideration of social responsibility.



Conclusion

The results of the study indicate that social media plays a significant role in shaping Islamic lifestyle and
customer buying behavior. Social media has a positive and significant effect on Islamic lifestyle, suggesting
that the content and interactions available on these platforms can influence individuals' values, attitudes,
beliefs, and behavioral patterns. The findings also confirm that social media has a positive and significant
effect on customer buying behavior by influencing consumers' awareness, perceptions, trust, satisfaction,
loyalty, and purchase decisions.

Moreover, the results demonstrate that customer buying behavior mediates the effect of social media on
Islamic lifestyle. This finding suggests that the influence of social media on lifestyle can partly occur
through changes in purchasing and consumption patterns. Therefore, social media should be considered not
only as a communication and marketing tool but also as an influential social and cultural factor that can
shape individuals' lifestyles and consumer choices.

Given the important role of housewives in household purchasing and consumption decisions, increasing
their media literacy and awareness of Islamic consumption principles can contribute to more informed and
responsible purchasing decisions. It is recommended that marketers and organizations use social media in a
responsible and value-oriented manner and provide content that is consistent with Islamic and cultural
values. In addition, promoting awareness of moderation, avoidance of unnecessary consumption, and
responsible purchasing through social media can contribute to strengthening Islamic lifestyle patterns while
improving customer satisfaction and trust.

Overall, the findings emphasize the importance of understanding the interaction between social media,
Islamic lifestyle, and customer buying behavior. Future researchers are also encouraged to examine Islamic
lifestyle indicators related to purchasing and consumption behavior based on primary Islamic sources,
including the Quran and Hadith, and develop comprehensive models that can provide a stronger theoretical
foundation for future research in the fields of Islamic lifestyle, social media, and consumer behavior.
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