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EXTENDED ABSTRACT


Introduction: 
At the beginning of the Covid-19 pandemic, all societies and consequently Iran faced a severe crisis. Faced with this virus, millions of people turned to the media, especially social media, to learn about the latest developments and results of the spread and treatment of the Corona virus, and since the worries and sense of danger among the people increased; The government put accurate and timely awareness and information about the nature of the threat and necessary measures to deal with the virus on its agenda. The flow of information from different and parallel organizations had confused the people and consequently the students. So that this confusion became the basis of social crisis among the people of the society. In this research, the researcher seeks to investigate the role of health news of news agencies in informing Tehrani female students in the era of Corona.

Methods:
The current research is applied research and has been carried out by a survey method. The tool of data collection is a researcher-made questionnaire and the method of data analysis is done using SPSS software. The statistical population in this research is all the female students of Refah Faculty in 2023, which are 1100 students. In this regard, based on Cochran's formula, 273 students were studied by stratified sampling, so that among the majors available in the degree Bachelor's and Master's degrees (16 fields) were selected according to the number of students in each field. In this research, to increase the reliability and validity of the questionnaire, a number of professors were first consulted and the questions were reviewed with their opinion. Then, a number of questionnaires were distributed among each part of the statistical population, and all ambiguities were clarified and resolved, and the final questionnaire was distributed. Regression and ANOVA tests were used to test the hypotheses. Also, regarding the reliability of the research, Cronbach's alpha was used in the pre-test sample of 50 people, which is confirmed by the alpha coefficient of each variable (more than 7.0).

Results: 
According to the results regarding the age variable, 75.1% of the respondents are in the age range of 20-30 years old and accounted for the highest frequency, and only 0.7% of the female students are over 50 years old. 89% of students are studying at the undergraduate level. About 72.6% of students are single and 27.4% are married. About 76.8 percent of the respondents are not employed and 23.2 of them are employed. 85.3% of students live in Tehran province and 14.7% of students are studying in Tehran. 38.9% of the respondents are studying in their fourth academic year and 13.9% are studying in the first year of university with the least frequency. It indicates that the health news of the news agencies in the research variables include knowledge of ways to prevent corona, health behaviors towards corona, nutrition culture, personal protection, timely visit to the doctor in case of corona, use of herbal products affecting Corona, complying with quarantine during the Corona era, changing the shopping behavior pattern from face-to-face to online, carrying out vaccination and raising awareness among Tehrani female students play a significant role, and in other words, there is a significant relationship between the variable of health news of news agencies and other variables of the research.

Conclusions:
The findings of this study show that some students, as a segment of society, are not familiar with news agencies that are responsible for producing news content, and in this context, news agencies should take the necessary measures to introduce and inform the target community. Improve students' familiarity. Although the days of the corona virus caused people to monitor the news; However, not all students used the news published by the news agencies focusing on the Corona virus, and only half of them trusted this published news. For this purpose, while introducing students to their mission, news agencies should try to build students' trust in the published news. Because one of the most important effective factors in media penetration and effectiveness is the issue of trust in the media. Considering the growing trend of informing through different media and the mission of news agencies to produce news content for other media, it is suggested: since the statistical population of this study is only female students; It is suggested to use a larger statistical community in future researches to measure the impact of news agencies on informing the audience. Mixed methods or qualitative methods should also be used to measure the impact of news agencies on informing the audience. The impact of news agencies on informing the audience in other fields, including economic, political, social and cultural, should be investigated. The comparison between the impact of news agencies on different groups of society should be investigated. Considering the importance of information in times of crisis, it is suggested to investigate the impact of news agencies in different crises, and based on the performance and points of improvement, a written program should be developed to make news agencies more effective.
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