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EXTENDED ABSTRACT 

 
Introduction: 
  

The covid-19 pandemic, as a new and unknown disease, caused inflammation and concern of the world 

community and resulted in the illness and death of millions of people around the world. 

During the outbreak of the Covid-19 pandemic in the country, we witnessed the phenomenon of information 
disruption and the confusion of some journalists and activists in the field of information, audiences, 

politicians and executive officials. This research, with the pathology of the information process during the 
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Corona period in Iran, deals with the strategies to deal with fake news in Iran's media space in the way of 

dealing with fake news of Covid-19. 
 

Method: 

This research is qualitative research that uses the theme analysis of 15 interviews with social 
communication experts and media activists to identify the strategies to deal with infodemic covid-19 in Iran 

and presented a network of themes for it and specified the dimensions and components of each theme. 

 

 Results: 

Based on the findings of this research, five solutions have been identified in the form of five comprehensive 

issues to deal with fake news of Covid-19 in Iran, which are: 1-activist journalism, 2- rebuilding national 

trust, 3- Preventive public relations. 4- Depoliticization of scientific phenomena. 5- Legal-judicial actions. 
In order to realize this method of activist journalism, these items identified as organizing themes should be 

put on the agenda: Demanding by science journalism, the formation of Fact checking infodemic 

management desk, the use of artificial intelligence, the ability to deal non-passively with rumors and fake 

news, Attention to the quality of media instead of quantity, media convergence and improving the cognitive 
skills of the audience. 

In order to realize the "restoration of national trust", these items should be put on the agenda: strengthening 

independent journalism, maximum action and minimum announcement, and Transformation in the way of 
governance.  Public and private institutions that are responsible for the covid-19 disease and its 

consequences should inform by using the "preventive public relations" model. 

  One of the main challenges and concerns of the interview participants is the political confrontation in Iran 
with scientific phenomena. Legal-judicial measures include criminalization, removal of false content from 

online sites and platforms, official complaint by the Ministry of Health and other institutions, fine and arrest 

of violators. 

 
Conclusions: 

Comparing the results of this research with the studies conducted abroad in this field, it can be said that in 

foreign research, the themes of rebuilding national trust, developing partisanship, and strengthening 
independent journalism have received less attention. In domestic research, these issues are not mentioned 

much. In Iran, there are many economic, political and social obstacles in the way of independent journalism, 

and it is overcome by the official and sovereign media. Since in many countries, independent media have 
a good prosperity, foreign researchers have not reached such a category in examining solutions to deal with 

fake news. 

   If news sources and authorities have a specific political and party identity, they take steps to produce and 

distribute correct information in order to maintain the credibility and status of their organization. In a 
situation where people are not affiliated to any guild, group or party, they do not have to worry about 

refuting their claims and statements, and they easily create and publish fake content. In other words, 

belonging to a guild, group, and party increases the costs of lying. The development and strengthening of 
partisanship in the country and the competition of real parties provide a platform to deal with fake and false 

news. 

   Also, journalists and the press and media will go towards discovering the truth with more confidence and 

courage in a situation where they have the support of the party and have the support of the parties. The lack 
of support of parties and organizations from the media makes the journalist to be alone in the path of 

discovering the truth. 

   In Iran, political parties do not have serious and persistent activities, and political hangouts have replaced 
real party organizations. "Depoliticization of scientific phenomena" is a proposal that seems necessary in 

the crisis of health communication. During the covid-19 pandemic, Iran's political system turned to political 

propaganda at some points, which was caused by the phenomenon of attention seeking. 
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   Depoliticization of science provides a platform for the free activity of journalists in the fields of science 

and health. Because they can fact-check the claims related to the country's scientific progress with a 
demanding spirit.  

  The findings of this research about the necessity of "horizontal distribution of information and avoiding 

vertical hierarchy" are consistent with Castells' theory of "network society". Due to the fact that citizens 
travel widely in social networks, sending information from a communication source in a vertical and 

mandatory manner is not working and horizontal message distribution should be on the agenda. According 

to the findings of the research on "strengthening independent journalism" and the "network society" theory, 

it can be said that the networks spreading lies in Iran's media space have sometimes replaced independent 
media. 

 

Data Availability Statement 

Data available on request from the authors. 

Acknowledgements 

The authors would like to thank anonymous reviewers. 

Ethical considerations 

Not applicable. 

Funding 

Not applicable. 
Conflict of interest 

The authors declare no conflict of interest . 

 

 

References 
Aoun, G. & Aoun Barakat, K. (2023). The Use of Social Media for Crisis Communication during the COVID-19 

Pandemic: The Case of Lebanon. Projectics/Proyéctica/Projectique, 34, 11-24.  
https://doi.org/10.3917/proj.034.0011.  

   Azadi, M.H.; Sa'i, M. H. & Albarzi Dawati, H. (2018). The differences between "fake news" and "rumor" from 

the perspective of scientific documents, experts and theorists of journalism, news and communication sciences. 
Scientific quarterly of interdisciplinary studies of communication and media, 2(3), 11-36. doi: 

10.22034/jiscm.2019.89668. [In Persian]  
Attride-Stirling, J.)2001(, “Thematic Networks: An Analytic Tool for Qualitative Research”, Qualitative Research, 

Vol. 1, No. 3. 

Azizi, Z. & Ahmadi, V. (1402). The role of health literacy in improving the ability to detect fake news of Covid-

19: a structural equation model. Library and Information Research Journal, 13(1), 142-125. doi: 

10.22067/infosci.2023.78314.1129. [In Persian] 
Bartlett, B (2021). The truth is important. Translation: Seyyed Ali Mousavi. Tehran: Nesl Roshan Publishing 

House, pp. 91-93. [Text in Persian] 
Castells, M. & Cardoso, G. (2005). The Network Society From Knowledge to Policy, Washington DC: Johns 

Hopkins Center for Transatlantic Relations. 

Castells, Manuel (2014). The power of communication, translated by Mohammad Azari Najaf Abadi, Tehran: 
Office of Media Studies and Planning. [In Persian] 

Castells, M. (2014). Networks of anger and hope, translated by Mojtaba Qalipour, Tehran: Nahr-e-Karzan. [In 

Persian] 

Ginosar, A., & Reich, Z. (2020). Obsessive–Activist Journalists: A New Model of Journalism? Journalism 

Practice, 16, 660 - 680, DOI: 10.1080/17512786.2020.1816488. 
King, N. & Horrocks, C. )2010( Interviews in Qualitative Research, London: Sage Publication. 

Kouzy, R., et al. (2020). Coronavirus goes viral: quantifying the COVID-19 misinformation epidemic on Twitter. 

Cureus 12: e7255. doi: 10.7759/cureus.7255.  

 Khaniki, H., & Rathi Tehrani, H. (2021). Theorizing for infodemic covid 19 in Iranian social networks. Quarterly 

Journal of Social Studies and Research in Iran, 11(4), 950-933. doi: 10.22059/jisr.2022.339490. [In Persian] 

https://doi.org/10.3917/proj.034.0011
doi:%2010.22034/jiscm.2019.89668
doi:%2010.22034/jiscm.2019.89668
doi:%2010.22067/infosci.2023.78314.1129
doi:%2010.22067/infosci.2023.78314.1129
doi:%2010.1080/17512786.2020.1816488
doi:%2010.1080/17512786.2020.1816488
doi:%2010.7759/cureus.7255
doi:%2010.22059/jisr.2022.339490


The Journal of News Science, (2025) Vol. 13, No. 4, Ser.52, P. 21-24 

 

Khaniki, H. & Kohestani, M. (2014). Activist Journalism, a New Perspective in Development Communication 

(Case Study: Mediatization of Cultural Heritage), Resane Quarterly, 26(3), pp. 25-38. [In Persian] 
Macarrón Máñez, M.T., Moreno Canoe, A. and Diez, F. (2024), "Impact of fake news on social networks during 

COVID-19 pandemic in Spain", Young Consumers, Vol. 25 No. 4, pp. 439-461. https://doi.org/10.1108/YC-

04-2022-1514.  

Moreno-Gil, V. et al. (2023), Explanatory Journalism within European Fact Checking Platforms: An Ally against 

Disinformation in the Post-COVID-19 Era. Societies 2023, 13, 237. https://doi.org/10.3390/soc13110237.   
Pereira, F. H. & de Oliveira, R. S. (2024). Journalists and scientists together: the public problem of science 

disinformation in Brazil JCOM 23(03), A04. https://doi.org/10.22323/2.23030204.   
Radu, R. (2020). Fighting the ‘Infodemic’: Legal Responses to COVID-19 Disinformation. Social media + Society, 

6(3). https://doi.org/10.1177/2056305120948190. 

Sa'i, M  & Azadi, M. (2021). Strategies to deal with fake news in Iran's news and media organizations. Resane 

Quarterly. 32 (2), 35-78. doi: 10.22034/bmsp.2021.136841. [In Persian] 

Shakri, M. A. & Bashir, H. (1402). Streamlining digital social networks in the form of spreading fake news. 

Interdisciplinary Studies in Media and Culture, 13(1), 269-237. doi: 10.30465/ismc.2022.36785.2406. [Text in 

Persian] 

Toby B. & Risa P. (2022), Chapter Five - Politicization and COVID-19 vaccine resistance in the U.S, Molecular 

Biology and Translational Science,  Academic Press, Volume 188, Issue 1, 81-100, 

https://doi.org/10.1016/bs.pmbts.2021.10.002. 
World Health Organization (2020). Health issues. Available at: https://www.who.int/health-

topics/infodemic#tab=tab_1.   
Xichen Zh. & Ghorbani, A., (2021), An overview of online fake news: Characterization, detection, and discussion, 

Information Processing & Management, Volume 57, Issue 2, 2020,102025, ISSN 0306-4573, 

https://doi.org/10.1016/j.ipm.2019.03.004. 

 

 

 
Cite this article: Rahimzadeh Hanachi, E.; Nasrollahi Kasmani, A.; Soltanifar, M. & Mozafari, A. (2025). Strategies to Deal 
with Fake News in Iran's Media Space (Case Study: Infodemic Covid-19). Science News, 13 (4), 21-24. DOI: https://doi.org/ 
10.22034/lrsi.2024.471502.1221 
 

© The Author(s).  

DOI: https://doi.org/10.22034/lrsi.2024.471502.1221 

 

https://doi.org/10.1108/YC-04-2022-1514
https://doi.org/10.1108/YC-04-2022-1514
https://doi.org/10.3390/soc13110237
https://doi.org/10.22323/2.23030204
https://doi.org/10.1177/2056305120948190
doi:%2010.22034/bmsp.2021.136841
doi:%2010.30465/ismc.2022.36785.2406
https://doi.org/10.1016/bs.pmbts.2021.10.002
https://doi.org/10.1016/bs.pmbts.2021.10.002
https://www.who.int/health-topics/infodemic#tab=tab_1
https://www.who.int/health-topics/infodemic#tab=tab_1
https://doi.org/10.1016/j.ipm.2019.03.004
https://doi.org/0000000000
https://doi.org/0000000000

